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El 19 de octubre de 2019 diarios de Honduras y México reportaron el inicio de la Caravana
Migrante que iniciaron miles de hondurefios para cruzar las fronteras de Guatemala y México y
llegar asi a Estados Unidos. Cuando Donald Trump, en la campafia electoral de 2016, dijo
publicamente y a través de Twitter que los problemas de droga, violencia y violacién llegaban
port los migrantes mexicanos, sus criticos lo llamaron racista y xen6fobo. Por supuesto el mensaje
estaba dirigido, desde su estrategia de comunicacién politica, a un sector de votantes
entusiasmados por sentimientos nacionalistas. As{ y todo, la Caravana partié hacia Estados
Unidos. Desde esa fecha, aparte del cubrimiento del flujo de migrantes, los principales diarios
mexicanos como el Universal y La Jornada escribieron sobre las reacciones de los gobiernos que
verfan pasar la caravana y las medidas, especialmente, del gobierno de Trump para contener esta
migracion masiva. A pocos meses de terminar el gobierno de Enrique Pefia Nieto, la nueva cara
de México era la de la izquierda de Andrés Manuel Lopez Obrador que, al menos en su campafia,
expuso una agenda progresista que en el discurso mostraba su version mas solidaria con los

migrantes.

El 2 de mayo de 2019 The New York Times publicé un articulo “AMLO engand a una
multitud de migrantes” (Martinez 2019) en el cual concluye que su agenda progresista y diversa,
en este sentido, fue pura retérica. Segun €l, fueron promesas incumplidas y una “caceria violenta”
port parte de las autoridades contra los migrantes en frontera. El 2 de abril del mismo afio Trump
felicité via Twitter a Lopez Obrador diciendo que después de muchos afios México al fin detiene
a numerosos grupos de migrantes en la frontera sur. El 31 de diciembre de 2019, el canal
hispanoamericano Univision publicé online el reportaje escrito “La politica migratoria de Lépez
Obrador en 2019: el afio en que México se convirtié en un muro” (Arroyo 2019), donde se

explica que tras las amenazas de Trump de fijar aranceles a los productos mexicanos se recibieron
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denuncias de parte de activistas sobre el trato que los migrantes sufrieron en México donde
fueron detenidos o perseguidos. En todo caso el gobierno, si asi le parece la mejor forma de
lidiar con el flujo, es libre de hacerlo. Las estadisticas del articulo muestran un aumento
importante de las aprensiones de migrantes por parte de la Patrulla Fronteriza, pasando de
521,090 en 2018 a 977,509 en 2019. Esto, segun los activistas, a cambio de ceder a la politica
excluyente y xenofébica de Trump. En este contexto voy a referirme a la construccion narrativa

de la migracion en la frontera.

La representacion periodistica de la migracion crea imaginarios colectivos sobre el sujeto
migrante. Basta revisar titulos y fotografias de los medios mexicanos o sobre la migracién en su
pals para notar su asociacion visual y narrativa a la escasez y pobreza, y los contextos de violencia
de donde proceden'. Ademas, aislan la representacion y el anilisis de otras versiones del mismo
problema global —(que también ocurre en Europa o Suramérica), suprimiendo también la
perspectiva historica y estructural del flujo migrante, limitandose a lo anecdético del dia a dfa.
Basta, para notarlo, ver lo recurrente que son titulos que reportan con cifras la llegada diaria de
migrantes: “Llegan 2500 centroamericanos a frontera México-Guatemala” o del tipo “Avanza la

caravana...”

Histéricamente los tratamientos periodisticos responden, con la conveniencia del poder
de sus propietarios. En las democracias liberales los sistemas de informacioén publicos y privados
responden, cada uno, a sus intereses comerciales y politicos. Asi, el problema de la migracién se
puede expresar a la opinién publica como un asunto humanitario y un derecho; o por otro lado,
enfatizando el terror y la amenaza de quitar empleos, profundizar la delincuencia y amenazar la
democracia del pafs que los acoge. Aunque los medios estén en democracias liberales, no
transmiten precisamente mensajes liberales, como si se hace sobre la empresa, la opinién o el

libre comercio. El mensaje liberal esta en reconocer a ese extranjero su ciudadania.

! Puedes vet cubtimientos en: https://www.cluniversal.com.mx/tag/ catavana-migrante-2018 ;
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https:/ /www.jornada.com.mx/2020/01/18/politica/010n1pol
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En estos casos el periodismo puede intervenir sobre el campo de la politica migratoria y
esta, como he dicho, toca directamente los temas administrativos y de derechos (como el derecho

al trabajo).

Vemos en profundidad que esta narrativa resalta el factor étnico y nacional. Ser negro,
arabe, latinoamericano. Extranjero. Las representaciones y los discursos xen6fobos sobre el
factor étnico y nacional no se dirigen, precisamente, sobre la élite extranjera sino sobre quienes
corresponden con el imaginario de pobreza y escasez. No son “violadores”, “traficantes” o
“asesinos” los deportistas extranjeros que hacen ganar millonadas a los empresario del deporte,
pero si el migrante pobre. Los extranjeros que viven en condiciones favorables en otros paises
ni siquiera entran al imaginario del “migrante”. No son “terroristas islamicos” los jeques arabes
que compran equipos de futbol en Europa, pero si los refugiados de la guerra que nada tienen
que ver con ella. Estas realidades nos hablan de que las representaciones periodisticas sobre lo
étnico igualan raza o nacionalidad con una naturaleza, por ejemplo, mexicano igual violador, en
el discurso antinmigrante de campafia de Donald Trump. Y los medios masivos reproducen esta
férmula en que el factor étnico o nacional supone una forma de ser y naturaliza ciertos aspectos
negativos. Esta férmula se inserta en el mercado de medios de deporte, entretenimiento, o

politica, aplicada al caso concreto de la migracion.

El migrante es el sujeto politico global pues su ciudadania depende de obtener derechos
en paises y bajo gobiernos que no son los suyos. Y por esto son un sujeto de representacion
global. Basta con ver la forma en que se presentan los titulos, las fotografias, los actores
principales de las notas, los sentimientos, los adjetivos y los enfoques del tema para tejer una
narrativa, puesto que los encuadres noticiosos -el framing- también se manifiestan y se refuerzan
mediante recursos no verbales. Por lo tanto, el uso de imagenes de contexto provoca un mayor
impacto para el espectador en las representaciones mediaticas sobre la migracién. Al enfatizar
que se trata del “extranjero”, los medios resaltan el factor externo. Y el extranjero, o migrante,
como sujeto de una representacion lleva consigo toda una tradicion historica y los valores
culturales de su pueblo. Se crea una representacion de unos pocos para al final estigmatizar un

pueblo.

En los medios de comunicacién la nacionalidad es una identidad que estigmatiza. Es
decir, supone unos valores, unas caracteristicas estereotipadas, unos habitos, una imagen

instrumentalizada. Este tipo de representaciones abundan en los contenidos mediaticos del
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deporte, del espectaculo o de la musica, creando una representaciéon esencialista de que tal
brasilero, mexicano, colombiano, tiene algin tipo de tradicién o caracteristicas inherentes a su

pais: como que el colombiano es narcotraficante, y el brasilero alegre y futbolero.

Esto, en el uso politico de los medios sobre migracién, nos lleva a pensar qué narrativas
se posicionan. Y a pesar de que el campo es abierto y multiple, hoy lo que figura es lo que Trump
posiciona todos los dias desde su Twitter y ruedas de prensa: que los migrantes son una amenaza
al orden, anticipan una crisis y suponen una clase de terror nacional. ;Qué podemos esperar en

2020 cuando ya habl6 de un “virus chino™?

Tratado y proyectado como un problema de intereses nacionales la prensa reafirma el
juego de Trump de la creacion del enemigo interno-externo: crear la imagen de una amenaza que
esta al otro lado del limite y viene a destruir. LLos medios mexicanos hacen la misma distincion
cuando deben referirse a sus vecinos centroamericanos u hondurefios descartando la categoria
“migrante” que también los acoge a ellos, para canalizar el sujeto del problema hacia otra
poblacién: llamarlos por su nacionalidad o “centroamericanos”. Pronunciada por Estados
Unidos, el campo significante y las imagenes asociadas a la palabra “migrante” asocia a pueblos
e identidades en “subdesarrollo”. En la prensa mexicana, en cambio, es una clara estrategia de

diferenciaciéon de si mismos respecto a sus vecinos.

No voy aqui a detallar esos problemas sociolégicamente, tnicamente diré que en si
mismas son nuevas ventanas, sujetos y construcciones narrativas que en un mundo
hiperconectado y mediatizado son peligrosisimas en su reproduccion en la esfera publica y global
de la comunicaciéon. No obstante, seflalo que este enfoque comunicativo del problema nos
expone dos rupturas de fronteras: la territorial y la comunicativa, en la medida que cada

representaciéon compone un discurso de difusion global.

Mi interés es mostrar que esta perspectiva mediatica tiene que ver con el uso que Donald
Trump hizo de estos sujetos en pantalla abonando el escenario para su primera elecciéon. Sus
declaraciones racistas y xenéfobas contra los mexicanos incubaron una serie de declaraciones

repetidas, como Bolsonaro en Brasil o Vox en Espafia.

Si estos casos nos alertan, en el fondo, de lo provocador que es el factor “extranjero” en
el discurso, estamos volviendo sobre una dualidad clasica de la antropologia: que mas alla de la

frontera hay es un “otro”, el barbaro, que no comparte nuestra identidad, como base de la misma
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estructura excluyente y racial de Civilizacion/barbarie, que en el fondo sustenta la dicotomia

entre democracia y cualquier otro sistema.
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On the 19" of October 2019, newspapers in Honduras and Mexico covered the beginning of
the “Migrant Caravan” comprised by thousands of Hondurans who were starting their journey
through Guatemala and Mexico to their destination: The United States. When in his electoral
campaign in 2016 Donald J. Trump declared (publicly and via Twitter) that the drugs, violence
and rape problems in the U.S. were due to the Mexican migrants, he was labelled as a racist and
a xenophobe. It is a given that Trump’s message was tailored, from a strategic political point of
view, for the base of his electoral voters who have deep nationalist affinities. It was with this

racist and xenophobic narrative in power at the White House that the Caravan started its journey.

As the Caravan started its journey, the main news outlets in Mexico (El Universal and
La Jornada) started reporting not only on the migrants and the Caravan itself, but on the
reactions and measures that the governments affected by the Caravan’s route showed. Special
emphasis was made on Trump’s government and how it would aim to “contain” the massive
migration. In Mexico, on the other side of the border, as Enrique Pefia Nieto’s presidency was
coming to an end, the incoming term of the left-wing Andrés Manuel Lopez Obrador (AMLO)
was seen as a ray of hope, as the candidate got elected with an progressive agenda that included

a more comprehensive and solidary position towards migrants.

The New York Times published an article on the 2™ of May 2019 titled “AMLO engafié

*” (Martinez 2019) in which the author concludes that the seemingly

a una multitud de migrantes
progressive and diverse platform that allowed AMLO to win, was mainly rhetoric and did not

translate into actual government policies. According to the author, what really happened in the

2 “AMLO Deceived a Multitude of Migrants” (Translator’s Note)
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border was a conjunction of unfulfilled promises and a “fierce hunt” on the side of the
authorities towards the migrants. That same year, but on the 2™ of April, Trump praised via
Twitter Lopez Obrador stating that after many years Mexico is finally putting a halt to the
numerous migrant groups in the south border. Before the end of that year, on December 31",
the Hispano-American channel Univision published online an article called “La politica
migratoria de Lopez Obrador en 2019: el afio en que México se convirtié en un muro™ (Arroyo
2019). This article exposes the denounces from activists regarding the prosecution or detention
of migrants in the south border of Mexico after President Trump threatened to impose new
tariffs to Mexican imported products into the United States. It is within the authority of the
State, if so decides, to deal with the flux of migrants in this punitive manner (however odd the
timing seemed). The statistics shown in Arroyo’s article illustrate a considerable increase in the
number of captured individuals by the Patrulla Fronteriza®, as numbers when from 524,090 in
2018 to 977,509 in 2019. The activists protest that this is a reflection on giving in to Trump’s
xenophobic and exclusionary politics. Is under this context that I will refer to the way in which

the act of migrating is narratively constructed around and about the border.

The way in which migration is presented in media constructs collective imaginaries in its
consumers about who and how the migrant subject is. Even with a superficial observation to
the headlines and visual media is easy to see how Mexican news outlets link migration to scarcity
and poverty, and to the violence contexts from where the migrants come from”. It is problematic
that these kinds of narratives portrait migration as an insolated local incident as they do not
provide with a global context of similar situations around the globe (Europe and South America,
for example). In this sense, the audience is left without the historical and structural perspective
of the migrant flow which is reduced to a day-to-day anecdote. This is easily noticeable with the

headlines reporting on the number of daily incoming migrants, such as “Llegan 2500

3 “Lépez Obradot’s migration policy in 2019: The Year that Mexico Became a Wall” (T.N)

4 Border Patrol (T.N.)
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centroamericanos a frontera México-Guatemala” or “Avanza la caravana...”, to give an

example.

It has been a constant throughout history that news outlets align their narratives and foci
to the ideological stance of their owners. This means that in liberal democracies news outlets
(public and private) usually answer to given commercial and political interests depending on
where the capital comes from. Thus, the “problem” of migration can be portrayed towards the
public opinion as a humanitarian and human rights issue; or, on the other side, making special
emphasis in the horror and threat of losing jobs, rise crime’s statistics and destabilize democracy
in the country that the migrants arrive to. The fact that news outlets are grounded in liberal
democracies does not guarantee that their discourses reflect the values of such democracies. At
least not in the same manner that they do when referring to private business, public opinion or
free market. It is the mass media who, by creating a certain image, feed positively or negatively
the collective imaginaries of the society and can influence the discussion regarding the rights of
the represented subjects. In cases like this one, journalism can intervene in (and talk about) the
field of migration politics and directly address administrative and human rights topics (such as

the right to work).

We can easily see that the narrative that constructs the image of the Caravan and the
Migrant deeply focuses on the ethnic and national factor. Metacategories such as African
American/Black, Arabic, Latino and Foreign come into play when referting to said subjects.
However, this construction is also specially targeted towards the vulnerable communities. It is
not around the image of the privileged migrant (either with high cultural or economic capital)
that these types of discourses wrap themselves around, but around the ones who fulfil the
imaginary of poverty and scarcity (aporophobia). The rapists, dealers or killers are not the migrant
athletes from whom companies profit themselves, but the anonymous (faceless) and poor
migrants. The individuals who live in positive conditions outside their home countries do not
belong to the same category, or the same imaginary, as the “migrants”. “Islamic terrorists” are
not the Arab sheikh whose buy football teams across Europe, but the war refugees (victims of

power relations external to them) do fall in the “terrorist” category.

62500 centroamericans arrive to the Mexico-Guatemala border” ... “The Caravan keeps moving...” (T.N.)



These multiple realities show us how the different mass-media representations go
through the same equalization of race/nationality to an idea of “naturalness”, such as, in the case
of Donald Trump’s presidential race, Mexican as rapists within his racist and xenophobic world
view. The mass-media shows as natural and inherent certain traits as a nationality or race factor,
which are then re-produced and re-inserted in other spheres of human society such as sports,
entertainment, or politics. For the specific case of the Migrant Caravan, the negative stereotypes

are the ones that take the major spotlight.

Migrants constitute a global subject because their status relays on states and
governments of other countries recognizing their subjectivity, despite of not being the homeland
country of the migrating individuals. It is this dislocation what places migrants as a subject of
global representation. Therefore, it is crucial to approach with an attentive gaze the ways in
which mass-media present any news regarding these global subjects by paying attention to the
titles, pictures, and perspectives that surround such topic to understand under which narrative
and framing these discourses are constructed. The focus on framing is also important because
non-verbal signs are a key element in the mass-media resources, specially the use of images to
impact/shock the consumer. In the case of the Migrant Caravan, the emphasis is the danger that

the inherent “externality” of the migrant poses.

But the representation of the migrating subject does not only refer to the represented
individual. The discourse articulation of the alien/migrant carries with its persona a whole
narrative of its home country history and local cultural values. It is a representation that starts in
the migrating individual but extends to the whole nation/people from where the undesirable

migrants come from.

Nationality, in mass-media, is a type of identity that creates a stigma. This means that
this identity carries a whole range of assumptions that are imposed to the identified subject, such
as values, stereotypical behavior, habitus and instrumentalized images (such as lawbreakers and
so on.) When put it into play in mass-media (not only news outlets but also sports, entertainment,
etc.) these discourses of representation dictate an essentialist vision and reading of what a subject
from a given country (Brazil, Mexico, Colombia, to name a few) is, what the locals are to expect
from said migrant regarding traditions or traits of personality (sometimes positive), and inclusive

potential dangers: Brazilians as joyful and good football players, while Colombians are “narcos”.



This stigmatization process, alongside the political usefulness of migration in mass
media, leads us analyze to which types of narratives come into play in the processes of
representation. Despite the multiple sources and outlets, the prevailing discourse is the one
Donald J. Trump gives voice to every day from his Twitter account and his press briefings:
migrants are a threat to law and order, they are the prelude of a crisis and are a national security
concern. Under this scope, what can we expect in 2020 when he has already coined and

popularized the term “Chinese virus”?

Framed and projected as a nationalistic problem, mass-media echoes and reproduces
Trump’s rhetoric of “good” versus “evil” when representing the Migrant Caravan as an external
threat to the internal stability of the United States. The migrant and the Caravan represent an
external enemy that is outside the civilization line and that seeks to destroy the civilized territory
that is the U.S. This rhetoric of external versus internal is so effective that even Mexican mass-
media adapts it and reproduces it with modifications tailored to their viewers. Under this scope,
Hondurans and other Central American neighbors are presented mainly under nationalistic
categories instead of migrants, therefore creating a distinction between the Mexican population
that daily crosses the border with the United States. The two main rhetoric tools to achieve this
is to call the migrants by their assumed nationality or “Center-Americans”’. When emitted from
the enunciation locus of the United States, the term “migrant” comes with a spectrum of
meaning and images that relegate the named subject to “underdeveloped” countries and people.
In the case of Mexican news outlets, the concept is linked to a process of otherness towards the

non-domestic migrants.

As it is not the goal of this article to analyze in detail the sociological consequences of
said discourses, I shall only say that these new associations, subjects, discursive constructions
and narrations are highly dangerous when reproduced in a public and global communications
sphere in our hyperconnected and mediatized world. Nevertheless, is crucial to point out that
this communicative approach to the representation problem allows us to show two main
ruptures in our mental borders: the territorial and the communicative. This is so, because the

staging of such discourses borrows components from a global diffusion representation scheme.

" Therefore, reinforcing the Mexican identity of North Americans. (T.N.)
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It is my goal to show how the reproduction of this type of discourses and representations
paid out in the case of Donald J. Trump to catapult him into the White House. His racist and
xenophobic discourse prepared the political field for similar rhetoric around the globe which

have been also well received by the public (Bolsonaro in Brazil, Vox in Spain).

What these cases of the threat that the foreigner/alien allegedly posits to the nation
should warn us, is of a return to a classical anthropological dualism between the Self and the
Other, Civilization and Barbarism, the stranger who does not share the same values and identity
as the Self, and the rationalized Other; which in a essentialist binary system creates the imaginary

(but with real consequences) division between democracy and any other system.
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